
Trustees Need To Tighten Accountability

The Fundraising Regulator recently went through a consultation 
process to ascertain the level of contact that the public would 
prefer from charities.  One option considered by the Fundraising 
Chairman, Lord Grade of Yarmouth, was the “big red button 
option” - essentially a blanket ban on charities contacting 
donors.  However, Lord Grade believed that this was not the 
best way forward and ultimately members of the public still 
want to be contacted, but only by those charities with whom 
they had some affinity.  Consequently, a balance has been met 
and the Fundraising Regulator will launch its new programme 
namely a fundraising preference service to enable people to 
opt out of receiving calls, texts, letters or emails from charities 
that they name by contacting the Fundraising Regulator.  In 
addition, relatives or friends will also be able to block charities 
on behalf of vulnerable individuals.

The onus now is on trustees of charities to clamp down on 
third parties that are undertaking fundraising activities on their 
behalf or even their own volunteers.  It is imperative therefore 
that trustees are fully conversant with the new provisions that 
will be coming into effect and, have rolled out and conducted 
training for all volunteers within their organisation who are 
raising funds.  In addition and most importantly, it is imperative 
that trustees now have an open and transparent conversation 
with third parties who are raising funds on behalf of their 
charity.  They should be ensuring that the third party is fully 
aware of the new provisions and also has rolled out training 
for their members of staff to ensure that the central principles 
and requirements have been adhered to.  The often quoted 
“Neet Feet” case is illustrative of the dangers of failing to do 
so.  Readers will be aware that Neet Feet, an agency used by 
charities including Save the Children, UNICEF and Action 
for Children had to close after it emerged that it employed 
criminals and drug users as “chuggers” in Bristol to intimidate 
vulnerable people.  Not only does this run against the whole 
principle of charitable funding but also creates embarrassment 
for large and small scale organisations that have used such third 
parties.

It is therefore imperative to act now.  Charities should also be 
aware of the lap-over with the new provisions coming into effect 
next year in relation to data protection.  Here, the Information 
Commissioner Office, who police data protection issues has 
the ability to levy heavy fines.  It is therefore important that 
trustees are both aware of the fundraising changes and also 
those in relation to data protection.

Should you require any further information or training on 
these issues from our Charities Fundraising Unit or GDPR 
Team then please contact either:

The Fundraising Regulator is beginning to assert its presence in an attempt to restore public confidence 
in charities and to tackle rogue third parties that seek to raise funds by unscrupulous means.  This 
follows significant attention in the press regarding situations where individuals were exploited and, in 
some cases, took their own lives due to unscrupulous behaviour by fundraising organisations.

We would be grateful if you could take 2 minutes to complete our quick survey 
– your help is much appreciated!
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